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Nutraceutical Definition

Not defined yet by
BPOM or MOH

Nutraceutical term commonly used in marketing,
but no official regulatory definition in Indonesia

The term “Nutraceutical” was firstly coined in 1989 by Stephen DeFelice, MD (founder
and chairman of the Foundation for InnoVation in Medicine (FIM), Cranford, NJ)*

[

Nutrition Pharmaceutical N utra ce utica I

S
(Hybrid of food and drugs)
Not

Drugs

A SOHO Giobal Health

1. Ekta K Kalra. Nutraceutical - Definition and Introduction. AAPS PharmSci 2003; 5 (3) Article 25
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Nutraceutical Definition

Stephen DeFelice, MD, 19891 Food Safety and Standard _
L Act 2006, India3 Nutraceuticals should
Nutraceutical is a food (or part of a food) fulfill 3 aspects:
that provides medical or health benefits, Foods for special dietary uses or P ’
including the prevention and/or functional foods or nutraceuticals v Food sources (natural)
treatment of a disease or health supplements means y .
Product which is not represented In ’t')‘led'c'“al folrmsl' g
Health Canada (Proposal), 19952 for use as a conventional food (tablets, capsules, liquid,

and whereby such products may granules, etc.)

be formulated in the form of
powders, granules, tablets,
capsules, liquids, jelly and other
dosage forms but not parenteral,
and are meant for oral
administration

A nutraceutical is a product isolated or
purified from foods that is generally sold
in medicinal forms not usually associated
with food. A nutraceutical is
demonstrated to have a physiological
benefit or provide protection against
chronic disease

v Provide health benefit
(prevention and/or
treatment of a disease)

1. Ekta K Kalra. Nutraceutical - Definition and Introduction. AAPS PharmSci 2003; 5 (3). Article 25.
2. Health Canada. Policy Paper — Nutraceuticals/Functional Foods and Health Claims on Foods. Nov 1998.

R 4. SOHO Giobal Health

Public Document



Nutraceutical Definition

Nutraceuticals should
fulfill 3 aspects:

v" Food sources (natural)

v" In medicinal forms
(tablets, capsules, liquid,
granules, etc.)

v Provide health benefit
(prevention and/or
treatment of a disease)

Probiotics

Food / Health

Supplements Nutraceuticals

Standardized
Herbal
(OHT)

Traditional
medicine

Fitofarmaka

Dietary
Fiber

N, (G SOHO s sl
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NUTRACEUTICAL MARKET TREND




Public Document

THE 4 CONSUMER MEGASHIFTS
INn Time of Covid-19 Crisis

STAY @ HOME
LIFESTYLE

Gaya hidup baru tinggal di rumah
dengan aktivitas working-living-playing,
karena adanya social distancing.

EMPATHIC
SOCIETY

BOTTOM OF
THE PYRAMID

Banyaknya korban nyawa akibat
COVID-19 melahirkan masyarakat
baru yang penuh empati, welas asih,
dan sarat solidaritas sosial.

cle
VIRTUAL

Dengan adanya COVID-19 konsumen
menghindari kontak fisik manusia,
mereka baralih menggunakan media
virtual/digital.

Mengacu ke piramida Maslow, konsumen
kini bergeser kebutuhannya dari “puncak
piramida” yaitu aktualisasi diri dan esteem
ke “dasar piramida” yaitu makan, kesehatan,

dan keamanan jiwa-raga.
M. SOHO G




THE 4 CONSUMER MEGASHIFTS
In Time of Covid-19 Crisis

Megashift #2 Megashift #3 Megashift #
Back to the Bottom Go Virtual Empathic Society
of the Pyramid
1. The Fall of Mobility. The Rise of Stay 12. The Century of Self Distancing 20. Virtual experience Is the Next 28. The Rise of Empathy and
@ Home 13. Contact-Free Lifestyle Big Thing Solidarity
2. Online Shopping 14. Low-Trust Society 21. The Emerging VirSocial 29. From Drone Parenting to
Widening+Deepening: from Wants 15. Constantly-Fear Customer 22. Flexible Working Hours: from Positive Parenting
to Needs, 16. Jamu Is the New Espresso “9.t0-5" to "3-to-2" 30. More Suffering, More Religious
3. Food Delivery: from "Indulgence” to 17. Halal ( Thoyyiban) Becomes 23. The Birth of Zoom Generation
"Utitity” Mainstream 24. Cloud Lifestyle »
4. The Comeback of Home Cooking 18. Paylater Solution 25 Telemedicine: From Visit to
5. Frozen Food: Convenience Solution 19. The Future of Travelling Virtual
6. Going Omni 26. Online+Home-Schooling
7. Subscription Model Matters 27. Ibadah virtual
8. TV Strikes Back
9. DIY/Self-Care
10. Zoomable Workplace @ Home
11. "Work Live-Play" Balance: Well-
Being Revolution

C Tttt ' TR /G SOHO s

Public Document



Behavioral & Attitudinal Changes - Tracking
the Trend
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Public Document

& I

mm W 7-12th April
Jamu

#16.‘*_
Jamu

W Consumer

W 16 April W 27-31st March

Sumbor: Kantor idonesio

Is

Behavior Shiftings

25-26th March

Largest concerns of the Indonesian population related to COVID -19

% of respondents who are very concerned or extremely concerned

B very concerenad/
axtromely concemed

Owerall pubic health
(4) Salety of myself or my family
(4) Taking care of my family

(') Not knowing how long will # las!

Contributing 1o the spread of the virus

The Indonesian economy

Negatve impact on my job or income
Negatwe impact on my business

Not being abtie o make ends meet

% Not being abie to get the supplies | nead

My personal health
Impact on upcomng travel plans
Impact on upcoming events

(4) Health of my refatives in vulnerable populations

arx
56X
53%
52X
STX
A9%
49%
48%
A%
42%
ax
A0%
36%
36%

61%

of indonesians are very or
about overall public

Sourcos: McKinsoy & Company COVID 19 Indonesia Consumer Pulso Survey 3/28 -3/29/2020 n - 718, samplod to motch indonosa’s gonoral population 204 yoors

Jamu menjadi minuman yang paling banyak
dicari saat inl. Pada awal kasus pasicn COVID-19
terdeteksi, masyarakat panik dan langsung
menyerbu supermarket serta apotek mencari
hand sanitizer.

Namun, ketika para ahli mengatakan bahwa
mpon-mpon yang merupakan bahan dasar
minuman jamu dapat menangkal virus COVID
19, jamu langsung laris manis di pasaran.

Wabah COVID-19 menjadikan jamu sebagai
fifestyle. Jumu is the new espresso.

Konsumen perlahan meninggalkan kebiasaan
minum kopi dan mulai rajin mengkonsumsi

jamu. Surved dari Kantar, masyarakat Indonesia
semakin rajin mengonsumsi Jamu. Scbanyak
65% mengatakan, minum jamu telah mengadi
kebi 1. Jika dahulu minuman jamu dianggap
minuman jadul, justru kini diikuti olch sebagian
besar masyarakat modern di kota besar.

Gerakan minum gmu ini juga di-endorse olch
Presiden R1, Joko Widodo yang secara tidak
langsung turut menaikkan popularitas Jamu.
Sejumlah produsen jamu mengatakan omzet
mercka naik hingga 50%.

Future Business

Opportunities:

Setelah krisis barlalu, tren minum
jamu akan menjadi kenormalan baru
Kafe jamu kekinian seperti Acaraki di
Jakarta bakal marak. Maka orang
nongkrong sambil minum jamu atau
meeting di kafe jamu akan menjadi
hal yang lazim. Ngafe Jamu is
becoming part of leisure




Global Market Trend

“The pandemic is encouraging people to consume more and more nutraceuticals /
multivitamins to boost their immunity”

The Nutraceuticals
Market Is
Booming. Will It
Last?

Garnet Pigden, GLG Council member and
former President at Kappa Biosciences

Teleconference Date: October 6, 2020

Read Time: & Minutes

Read Time:

The dietary supplement market has seen explosive growth this year, due, in large part, to the pandemic. But
even before COVID-19, nutraceuticals were growing at about 6% to 796 year over year. Is this trend likely to
continue? And will the nutraceuticals market need to adapt to evolving consumer demands to maintain this
demand?

GLG spoke with Garnet Pigden, former President at Kappa Biosciences, for insights into these questions at an
October 6 Remote Roundtable. Below are a few select excerpts from the event.

Why is the dietary supplement industry growing so rapidly, and will it continue to do so after a COVID-19
vaccine is widely distributed?

This year the dietary supplement industry is forecast to grow as much as 20%. Why? Because the pandemicis
encouraging people to consume more and more multivitamins to try to boost their immunity, so they don't
cantract COVID-19. Sa what we've seen is tremendous increases in vitamin C, vitamin D, E3 and probictics. It's
a great time to be in the supplement market.

People who have now increased their usage of multivitamins will continue to do so. It's reinforcing. They didn't
get sick during the pandemic when they took more supplements, so they’'ll continue to take more supplements
after a vaccine is found. We're very encouraged that the growth we're experiencing this year in multivitamins
and in vitamins overall will continue in the foreseeable future.

C Tttt ' TR /G SOHO s
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Global Market Trend

Global vitamins & dietary supplements market

. . . 150.000,0 e $149.035
Global Vitamin & Dietary o e suos29
Supplement Market: 5.1% growth $133502
nooooo 2020 s126.671
2020 growth : 5.1% Sizo269
§ R0000.0 115199
2020-2025 CAGR : 5.3% 7 $109609
a 1100000
3
100.000,0
20.000,0
80.000.0
2019 2020 2021 2022 2023 2024 2025

¥ Nov 2020 forecast
Oct 2019 forecast
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Global Market Trend

Vitamins & dietary supplements growth by country

Indonesia Vitamin & Dietary —
Supplement Market: 25,0% B4
20,0%
2020 growth : 9.7%
15,0% 13.9%
(o) ’ . 12,9% no%
2020-2025 CAGR : 11.0% 5 nox ol i
= . 49% g 3 s ,
t ; 58% 2.4% 0% 6.3% 5% Y4 s1%
5 so% 45% 49%/ _0:“ 9% - % 4'7"_“43% .
& 0,0% '“I I |%“2" I I B
o § ST PRI EFFPEF
$ g § L€ £ g g &g F&E&F 4
-10,0%8 = g & 5 5 <
15,0% =) é’
S
m CAGR 2020-2025 2020 vs 2019
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Global Market Trend

Dietary supplements by positioning
High market in 2020:

16,0% 15,0%
Immunity, digestive, 14,0%
joint, eye health, and o 120%
mood/relaxing § 10,0%
supplements. g vous -
5,6%
. -g 6,0% U 4.9% T
Will grow more than the ® 40% sox ' 35% 8% 35%
. o : 23% 21% "%
total market average in 2,0%
0,1% 0,1%
2020 global sales 0.0%
S I I I S T I O
Q)e"’") Q°° .\&‘}\ (g,@ z‘?‘e? \Q\éb Q@Q ,\r—,o S & ‘v“"@ Q«"? "”Q&’b Q@},ﬁ‘ \Q‘éb _‘;?3? & <9
Q S R & Q\&(\ o(\e \,\_,e é\oc\ & P +°'o &
rea \6‘@ o - &8 C;P\“o@
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Global Market Trend

Consumer Health: Retail Distribution by outlet 2020 (historic CAGR 2015-2020)

Mstoric CAGR
1A L4, 10% 15% 20
H Chem Phar
In 2020 e-commerce jumped: TR _
e From 12% tO 15% gIObaI Drugstores/parapharmacses

consumer health sales
* From 3% to 5% of OTC sales
e From 18% to 22% of VDS sales §-Cammurce

LIGCery Hetaters

Direct Selling

Direct selling saw its second
straight year of declining sales Miscd Reailers

Homeshopping

10,000 20000 30,000 40000 SO0000 &S00 70000
Chanewt Sice USD mflion

L p—
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Indonesia Market Trend

Masyarakat
High demand of 0 &
Vitamin & @
Supplement in ’
Indonesia during
pandemic

Anjuran untuk:
v Protokol Kesehatan
v Menjaga Daya Tahan
Tubuh
+
v Konsumsi Suplemen
Kesehatan

v

Peningkatan
pengetahuan
masyarakat terhadap
produk
immunomodulator

/. Kebutuhan Suplemen Kesehatan Dalam Masa Pandemi

Demand Suplemen Kesehatan

s °BPOM:Produk Suplemen Keschatan .
Meningkat saat Pandemi

HPOM rmwbtiat cf tungih panderms, myacat bastyask moncn spbmen ik

§ { AV ".

Permintaan Produk
Suplemen Melonjak di Masa Pandemi

»2','.&15

Mengukur Berkah Pandemi Covid-19 bagi Industri
Suplemen Kesehatan

UKD AL SURE, Dy MENGINgaTEAn Masyarakal cemimignya menaod XKesehatun dan Aebersitan Hal larsedul

N

f

et

Di Tengah Pandemi, Nutrifood Akui
Kebutuhan Suplemen Meningkat

BADANPOM

Registrasi Suplemen
Kesehatan di Badan POM

» Selama Periode Januari 2020- 24 Juli 2021,
telah diterbitkan izin edar produk dengan
klaim daya tahan tubuh sebagai berikut:

NO JENIS PRODUK

JUMLAH
1 | OTLOKAL 621
2 | OTIMPOR | 3
3 | OTLISENSI 1
4 | SKLOKAL 375
5 SKIMPOR 37
6  SKLISENSI | 5
7 OHT 2
8 FF T 4

» Suplemen kesehatan yang mengandung
vitamin yang diterbitkan sejumlah 1103
produk.

BPOM Presentation. Presented on APSKI meeting on July 29t 2021.

Public Document
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Indonesia Market Trend

Published on March 2019 by Ken
Research:

 CAGR 2018-2023: 6.9%
* Emerging category: herbal vitamins
& dietary supplements

A fundamental shift observed:
* From treatment of chronic type
diseases to preventing chronic
diseases at the first place

* Reducing people’s dependency on
various pharmaceutical drugs

https://www.kenresearch.com/healthcare/pharmaceuticals/indonesia-nutritional-supplements-market/190133-91.html

Public Document

Vitamins and Dietary Supplements is Fastest Growing Segment in
Indonesia Nutraceutical Market: Ken Research

-----------------------------------------------------------------------------------

—@ A
—3

Competition Dashboard:
SOHO
— 4@

KEY FINDINGS

+ Rise inaging population [CAGR 3% during 2013-2018)

15 expected to increase the reflance of elderly people
on vitaming and dietary supplements to pravent
degenerative diseases like hypertension, heart and
coronary diseases, cancer, diabetes mellitus type 2
osteoporosis, Alzheimer’s and dementia.

+ Baby Food has been among the leading segment in
Functional Foods due to the rise in the consumption of
baby food and consequently causing a decling in the
incidants of stunting reaching to 30.8% in the year 2018

« Senior Citizens ara the target customers for Vitamins and
Dietary supplements accounting for three fourth of the
revenue, Bables are the major consumers of functional
food and energy drinks k£ most popular among adults

B \J
A .
BAYER|
R KALBE
Global Health

DANONE t.c.pharma

<  Indofood

onarihasery by vy
CAGR
(Historie Period) ﬁ

CAGR (2013-2018) : 2.4% CAGR Snce 1851 E

(Forecast Period) SIDOMUNCUL o
CAGR (2018-2023E) - 69% Emerging Category o =
Herbal Vitaming & Dietary O ' S U Cl

Supplements
Market Stage Basis of Competition

Late Growth Stage

2;_22

Product Positioning
Product Varlants, Price and
Channels of Distnbution

o=
=
@&\
27 O
O ——
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SOHO Global Health History

Early Years (1946—1 995) Broademng Portfolio (1996-2007) Capturing the Market (2008-Present)
Since it was founded
in 1946, SOHO Global Reaping the Rewards

Health (“SGH”) has ﬁl PN

P
established its x
reputation as a .‘I ; .' ‘? .
. . . \
pioneer in the RELBH
Indonesian 1946 1951 1996 1999 | 2008 || 2012 ] | 2013
pha rmaceutical = EIP founded by = SIP was established = SIP started to = Firstonline = PT Parit Padang = Construction of Phase | of » Formed a JV with
d f Mr. Tan Tjhoen Lim as a new company to  commerdialize OTC distribution expanded business into the new manufacturing Fresenius Kabi, a global
Space and was one o asaninjectables |- focusonoral products through various systemto go Raw Material Trading facility at Jababeka is - leader in Injectable
the first to introduce focused pharmaceutical consumer channels such live nationally (RMT)to supply raw expected to startby 2012 Generics through the sale
. . pharmaceutical products asTV in all branches materials for the Group « The newfacility is expected | | | of a 51% stake in EIP ‘
Injecta ble prOd ucts company S 557 and 3rd parties o include injectable sterile l o I
to the local market. 1992 = Commenced construction production lines with ,
= SIP expands business = Focus investmenton of a new solids improved capacity, = Announced partnership
networks by marketing human capital and [T manufacturing plant competency and with Quadria Capital, a
OTC products infrastructure manufacturing standards private equity fund
l .
1

| | I
1950 1956 2005 2006 | 2009 | 2010 | 2017 |

= Firstpharma- || = PPG was established as the = Established the = OTC business = Corporate restructuring to = TanEngLiangreceived | = SAP went Live for PPG '

ceutical distribution armofthe business Alliance business to expandedto establish SOHO Global Entrepreneur ofthe Year (Parit Padang Global)

company to provide a one-stop- Consumer Health Health as the Group's 2010 award from E&Y while for SIP (Soho

produce 1970s shop solution for products holding company 2011 Industri Pharmasi) was

injectable — . MNCs looking to enter = New solids manufacturing already live since late

productsin || = Theinitiation of partnership the Indonesian facility commenced = New main distribution 2015.

Indonesia with MNCs such as Wamer- pharmaceutical market operations center in Surabaya

Lambertand ICI established to service
eastern Indonesia

N, (G SOHO s sl
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SOHO Global Health Tbk. : Go public and Listed in IDX

PENCATATAN PERDANA SAHAM

PT SOHO Global Health Tbk

BURSA EFEK INDONESIA - SELASA 8 SEPTEMBER 2020

INDOPREMIER

& A

. SOHO

St e

Yuk Nabung Saham SOHO

N, (G SOHO i e
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SGH Purpose, Vision & Core Values

* SOHO Global Health (“SGH”) embraces new
Purpose, Vision and Core Values as guiding
principles in growing business towards

aspiration. PURPOSE

To hold the care of human life as our highest priority.
* The starting point is having a clear purpose.

-
i
1
i
i
|
14
{
H
4
1]
i
i
i
:
[
1
[
Ours is “to hold the care of human life as i VISION
our highest priority.” This is what makes us :
relevant to patients, customers, healthcare :
professionals, business partners and society i
&
at large. i
14
H
i
i
§
|
I
i
1
i
]
i

| To be a healthcare leader and the preeminent provider of
innovative natural pharmaceutical products.
We are a company that values the well-being of the
i community and promotes a healthy lifestyle in a socially

responsible way.

* This noble statement is at the heart of SGH
corporate culture and a source of inspiration
for employees at all levels in the
organization.

CORE VALUE

Absolute Integrity
Mutual Respect
Passion for Innovation
Culture of Discipline

N, (B SOHO b s
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Fully Integrated Manufacturer and Distributor

Public Document

Product
Development

Product

Development

Manufacturing

Branding

Sales &
Marketing

PT. Soho Industri Pharmasi

Sales &

Procurement Manufacturing Branding Distribution Logistics Customers

Marketing

PT. Parit Padang Global

® PPG’s distribution channels cover
above 95% of hospitals and pharmacies
nationwide

Over 70 employees for product development and registration
Strong track record of successful product launches

Pioneer in developing natural products as complementary and
alternative medicine ®  Qver 500 sales representatives
covering 18,000 medical outlets and

15,000 consumer outlets directly

® PPG attained GSDP Certificate from
Société Générale de Surveillance

Materials are procured from a global network of approved
vendors to ensure high product quality

Well established business processes to balance supply and

demand . .
® |eading supply chain management

service with state-of-the-art facilities in
main distribution centers

- ) . ; Logistics ®*  Proven delivery system and
An existing manufacturing facility comply with cGMP and a operational excellence —
research facility in Sukabumi ISp09001 -2008 certified

Award-winning brand portfolio which made SOHO one of the
fastest growing pharmaceutical companies in ASEAN

Consumers

Strong industry leading Sales & Marketing team consisting of
over 500 medical representatives®, covering over 90% of
targeted doctors in Indonesia

- Cnliadin~ COW

A SOHO Giobal Health




Research & Development

Research Focus & Strategy Implementation

Research Focus

1. Focused Herbal Medicine Plantation

SOHO Center of Excellence in Herbal Research (SCEHR)
focus on cultivation of Temulawak & Echinacea Purpurea

2. Extraction, Fomulation & Drug Delivery Sistem

3. Invitro & in vivo test (Pre Clinic & Clinical Research)

Strategy Implementation

Seed to Patient Concept Open Innovation
- i
Safety & Quality A N/ . e ABGC .,u;s_o
Guarantee T .ﬁ W ot Collaboration o
Through a full control process from seed selectlon;h- W to strenghten self - @
cultivation, formulation until reach consumen hand , innovation o -

Thrrough strategy implementation results 12-15 new products launched annually

N, (G SOHO s sl
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Open Innovation Strategy: ABGC Collaboration

Soho pursues an open-innovation R&D strategy, focused on delivering products from both in-house labs and external partners, and which
puts Soho at the center of a global network dedicated to innovation in herbal and natural products.

ABGC Open Science Concept

Ao
£
]

o
©
Q

<

@ Ballitro

AMunwwo)

Collaborates with foreign and local
businesses to develop new products,
sharing of technology and best practices

Jointly conducts medical research and
clinical trails with international partner
universities and academic institutions

Consistent dialogue with key
regulatory bodies of the government to
develop keen awareness of latest
pharmaceutical regulations

Public Document

Partners with local farmers to improve
yields of crops used to develop key herbal
products and formulations

SFI Research is the Link between SFI’s and SGH’s Key

Technologies being Cross-sold

SFI Products for
Sale in Indonesia
(e.g. Therbiotic)

Research to enable
market access and
differentiation of
new products
in indonesia

Clinical Trials
and Key Opinion+
Leader Endorsement

New Digital + SFI ™

RESEARCH

Technologies

Indigenous Product
Development +

(e.g. Temulawak) Development of new
products from
Indigenous
Indonesian
Medicines to SFI

SOHO Products Global Sales Network
Sale in SFI +
Global Network

ASOHO Global Health
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http://www.google.co.id/url?sa=i&source=imgres&cd=&cad=rja&uact=8&ved=0CAwQjRw&url=http://en.wikipedia.org/wiki/Bogor_Agricultural_University&ei=MT1IVdiiBejBmAWXq4HYAw&psig=AFQjCNETZYxQ7WWcHpsMv66HqAkR3Fdjbw&ust=1430884017202434
http://www.google.co.id/url?sa=i&source=imgres&cd=&cad=rja&uact=8&ved=0CAwQjRw&url=http://balittro.litbang.pertanian.go.id/&ei=XWZIVf3wCZPguQShzIC4Cg&psig=AFQjCNGRLulr0ectLVvZPCNz9NYZNVsR7w&ust=1430894557231071

O00®

Seed to Patient

The seed-to-patient approach allows us to control the quality of the products

from the seed, through all the processes until the product reaches the consumers hand

with the standardized processes, to guarantee safety and quality.

& 5

BB E R BB
’ \ 5 \ Al ] { . X
‘B & NI SCEHR
: iy ! ‘3 BN
B { Bt

FOHD CENTREIR OF EXCELLENCE
N HERESML PESEMNCH

seed sE=— plantation — s== extraction st

SEED TO PATIENT ®

Known origin of seed/plant

Consistent growth, harvesting and storage

ath
production g patient

m Entire seed to patient journey is standardised
-—¢ Clinical trials using the specific product

Tttt cE R ff\sOHO e
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=\

Pre-Clinical
to measure the effects or to measure the effect of herbal @Q]E Expressmn

potency of a chemical or D o
biological agents combination on a living to measure the effect of herbal
organism. combination on healthy/patient

Preliminary evaluation for of certain indication
product safety To evaluate the safety on human

To predict some type of
therapeutic
potential/mechanism of action

ASOHO Global Health
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International Standards Manufacturing Facilities For Non-Sterile Production

SIP Existing Non-Sterile Manufacturing Plant

= S|P manufacturing operations are focused
primarily on non-sterile pharmaceutical products
including oral prescriptions and OTC products

=  Manufacturing operations are carried out on a
site with an area of about 22,000 sq.m.

= Compliance with cGMP

Non Beta lactam Antibiotics & | Traditional Medicine 1 1S09001:2015;and ISO 14001: 2015
Non-antibiotics 1 Tablet , Occupational Safety & Health
1 Oral powder 5 Coated tablet Management System
Halal certificate for certain products
2 Tablet & coatedtablet 3 Capsule 3 (currently 141 SKUs)
3 Hard capsule 4 Oral powder 4 Licensing of Food Industry
4 Oral liquid S Oral liquid 5 Organic Farming Certificate from
o _ INOFICE (Indonesian Organic Farming
6 Effervescenttablet 1 Cream Turmeric/Temulawak (Curcuma
Xanthorrhiza Robx.)
7 Effervescentpowder 2 Gel

A SOHO Giobal Health
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SGH NUTRACEUTICAL PRODUCTS
(Based on Health Benefit)

COMMITMENT & CONTRIBUTION
for NATIONAL ISSUE COVID-19

” I

NDOMESIA
\f » - ;.._‘ e _.’ -

Wi,
.
1'» S
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IBOOST

rmula with: Echinacea purpurea extract, zinc picolinate, black-elderberry

contains Echinacea purpurea extract, zinc picolinate, and MBOOSTF@(:E has more advance

Pre-clinically proven its efficacy and safety [*-3 and also clinically proven 45, |t has been a market leader in

/i
@
4

supplement for immune for years [1] Collaboration study with ITB (unpublished) — Imboost & Imboost Force modulate non-specific immune
) response and phagocytosis

e

[2] Collaboration study with IPB (unpublished) — Imboost enhance unexcessively multiple immune component
such as proliferation immune cells, phagocytosis capcity, TNF-a, and IL-6

[3] Collaboration sudy with Ul & UGM(published) — Imboost Force Cough are effective and safe for wet & dry
cough

@BOOST‘

Two decades of Innovatio
for healthier pe

-3

[4] Collaboration study with FK Unair RSUD Dr. Soetomo Surabaya (unpublished) — Imboost supplementation able
to reduce stress-related immune deficiency, and reduce cold & flu cases in Indonesian Hajj

Imboost Lozenged5] Collaboration study with FK Unair (on going) — Clinical trial of Imboost ES

Cough Imboost + Vit C
Imboost Kids Syrup Effervescent
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000 S b= ; A\ SOHO Global Health

Imboost COMMITMENT
- = tolcontributes in solving a national issue

= '.'IMBOOST as imunomodulator
supplement for Covid-19 patient
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0 Imboost Force

Breakthrough innovation in Body Defense
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- ASTHIN

v
Astaxanthin : Antioxidant with the HIGHEST ORAC value SUPPORT Covid-19 therapy
A sstzcacenin ([ 0o . - . .
. v" Modulation immune response, inflammatory cytokine and
- Astaxanthin
: a strongest natural antioxidant oxidative stress condition = modulation COVID-19 pathogenesis
: without prooxidant effect from .
- —> prevents cytokine storm occurrence
® .. B Micro Alga Haemustococcus pluvalis
: v — v"  Astaxanthin also play an important role for patient with ALl (Acute
; | c o “&‘ E Lung Injury) / ARDS (Acute respiratory distress syndrome)
Tan [I1 6000--.. 800--. 560 . 500 s 11”-..
o i ls condition=> helps in modulation of lungs permeability
. eat L
Quidfast ~ i
TECHNOLOGY
( <. : S Faster
NOVEL DRUG DELIVERY SYSTEM - 7;,:.- 9*""-'.'" ' ) A immune

— - response increase

Quidfast Technology” provide a liquid product in the hard capsule

form, thus give an unique novel drug delivery system for

Astaxanthin.

ASTHIN

Unigue Driginal & Natural
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First iInnovation in indonesia

1 tab Curcuma FORCE equal to
7500 mg fresh Organic Temulawak

Influence of piperine on the pharmacokinetics of curcumin in animals and human volunteers.

Shobs 6", Jjoy.D. Joseoh T, Malged M. Reiendran B Sonivas PS.
& Author information

Abstract

The medicinal properties of curcumin obtained from Curcuma bonga L cannot be utiised because of poor bicavasadility due to fts rapid
metabolism in the liver and intestinal wall. In this study, the effect of combining piperne, a known inhibfior of hepatic and intestinal
ghecuronidation, was evaluated on the bioavaliabdty of curcumin in rais and heaithy human volunteers. YWhen curcumin was given aione, in
the dose 2 @/kg to rats, moderate sefum concenirations were achieved over a percd of 4 . Concomitant administration of pipenne 20 mg'kg
increased the serum concentration of curcumin for @ short penod of 1-2 1 post drug. Time to maximum was significantly increased (P < 0.02)
while elimination hat life and clearance significantly decreased (P < 0.0Z), and the bioavasiability was increased by 134%. On the other hand
in humans after a dose of 2 g curcumin alone, serum ievels were either undeteciable o very low. Concomitant administration of piperine 20
mg produced much higher concentrations from 0.25 10 1 h post drug (P < 0.01 3t 025 ang 0.5 1 P < 0.001 at 1 ), the increase in
Dioavailzbiéty was 2000%. The study shows that in the dosages used, pipenne ennances the Serum concentration, extent of absorption and
availzety of curcumin in both rafs ana humans weh no adverse effects.

Dosage:
3x1-2 tablets

Gt w (gt

- 2883

'CURCUMA FORCE

Composition:
Curcuma xanthorrhiza rhizome extract 20 mg
+ 2.5 mg piperine

Indications:
* Help to maintain a healthy liver function
* Help to improve a healthy appetite

CURCUMA -~

(o | One of recommended
R

herbal in COVID-19

response guideline
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GLUCODIAB

PDRINK

Neutraceutical
product for
diabetes mellitus
patients

Giucodiod Dnnk momenfaathkan lomumsn revolusiooes
Prod Dv. Hanty Wisays, gui besar I Tekooiog
Fangan Studl dan insiaut Poeranan Bogor, dengan
Gukungan dana don Kemerderan Bsol & Teknotog
dan L senbagn Pangeiotaan Dana pendedkan (1 PDP)

Berbation baku Lonamen shes Indoness cksiras
Rums kuang, lomuiewak dan jehe geah, Olucodad
Dk benrerfsst menurunkan sekabgos menstabdan
kadar gula damh Gongan cirm memparcepat
kokaenyn glukosa den srodas damsh', melundsan
Gan merrbaniu pengeluaran  Datu grsal- senn
meongankan gossia kencing mans poda pendonma
Aabeles e owel

Konsumsi Glucodab Denk boarsama Asta Gold dan
Ghocofit urtuk memmghatikan harapen den hussiey
Paciup yany ishit Dotk

Dosws & Sarun Pengguna.

¢ Uniuk menurunkan fstho doabates
Tx seban 1 porsi

*  Unduk pandertia dabetes tahag tranl
2% siban 1 porsi

| porsi = Guooda Dark 50 mi ¢ 150 mi &
Net=—re Srvat

11 P21 1w 300 37 CLR e £ T T VAT (et st aCh e
B e )
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SUPPORT Covid-19 therapy

Glucodiab drink could be a choice to lower
blood glucose level in diabetes mellitus
patients, in which diabetes is one of
comorbid diseases that could worsen Covid-

19 symptoms

Composition:

Orthosiphon aristatus, Zingiber officinale,
Biancaea sappan, Curcuma xanthorrhiza,
Citrus aurantiifolia, Citrus hystrix

¥ v lpdp &3

A\ SOHO Global Health

Prof. DR. Hanny Wijaya
Formulator GLUCODIAB DRINK

Guru Besar Food Studi Techonolgy IPB

IPB’s Rector and BRIN Minister

Health



Immune System Booster

(Vitamin D3, Vitamin C, Mangosteen, Goji berries, Acai)

BOOST D

1000 |y
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Diarrhea Treatment Sleep Management
(Psidii Guajava Leaves, Curcuma domesticae, etc) (Valerian, Polygala)
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Kapsul untuk Mencret dan Nyerap Racun

A SOHO Giobal Health
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Product name :DIAPET
Dosage form :Capsule ﬁ UPPORT Covid-19 therapy

o <
Composition :turmeric extract, guava leaves extract, Jali extract, “f <ol bl o

mojokeling fruit extract and pomegranate albedo  gtatus : Pharmacodynamic test

Indication:
Repurposing DIAPET as lungs anti-inflammatory agent for
COVID-19 preventive supplement

Principal investigator : Prof. Dr. Irmanida Batubara

: ~ Curcumin —inhibits the expression of CCL212 - a neutrophil chemoattractant chemokine that triggers hyperinflammation in COVID-19 patients.
- C. domestica & guava - antidiarrheal activity which is one of the symptoms found in covid-19 patients.48% of COVID-19 patients have diarrhea

~ and >50% of these patients experience it 3-6 days after onset. (Klopfenstein et al, 2020)

cough, fatigue, and nausea (nausea) are symptoms found in COVID-19 patients.
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Take home messages

Nutraceutical is a food (or part of a food) in medicinal forms that provides medical
or health benefits, including the prevention and/or treatment of a disease

* There is no specific regulation for Nutraceutical in Indonesia, but BPOM have
provide some category that part of nutraceutical by definition such as Health

Supplement, Traditional Medicine and Functional Food.

Market trend of Nutraceutical is increasing significantly during pandemic covid-19

SOHO Global Health Tbk provide many nutraceutical products for support Covid-19
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No. 1 Immunomodulator in INDONESIA

W NCLEIELEEE

Public Document



