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Pengertian Hoax

Hoax (dibaca: Hoks) adalah sebuah tipuan dan kebohongan yang
menyamar sebagai kebenaran, istilah ini populer di internet dan media
sosial karena peredaran hoax memang lebih mudah berkembang di
internet dan media sosial

Kata hoax sendiri berasal dari bahasa Inggris yang berarti berita
bohong.

Hoax atau pemberitaan palsu adalah usaha untuk menipu atau
mengakali pembaca/pendengarnya untuk mempercayai sesuatu,
padahal sang pencipta berita palsu tersebut tahu bahwa berita tersebut
adalah palsu.

Berita yang seolah-olah benar
Tapi

BOHONG



Ciri-ciri Berita Hoax

• Foto dan video dalam berita tersebut merupakan

rekayasa, atau foto tidak sesuai denga nisi berita

• Menggunakan kalimat-kalimat profokatif

MENGGUNAKAN 
KALIMAT PARANOID

Tolong sebarkan 
saudaraku
--
Demi kebaikan orang-
orang yang kita sayangi

ISI BERITA HOAX
UMUMNYA

• TOO GOOD TO BE TRUE
(Terlalu sempurna untuk jadi kenyataan)

• TOO BAD TO BE TRUE
Terlalu mengerikan untuk jadi kenyataan



Ciri-ciri Berita Hoax -- lanjutan

• ‘Kirimkan ini ke setiap orang yang Anda kenal’?  Semakin

mendesak permintaannya, semakin mencurigakan pesan tsb.

• Perhatikan bahasanya yang terlalu berempati, begitu jg

penggunaan HURUF BESAR yg banyak dan kumpulan tanda

seru !!!

• Pesan berantai yang Anda terima (seperti: pesan yang 

diforward berulang kali sebelum sampai ke Anda)

• Menghubungkannya dengan sumber ‘resmi‘ (padahal tidak

ada sumber yang pasti atau justifikasi)



Penyebab Munculnya Berita Hoax

• Revolusi media sosial: keterbukaan informasi dan tingginya

konsumsi

media sosial (Indonesia pengguna FB ke-4 terbesar di dunia)

• Literasi media: minim, kurang kritis terhadap informasi

Pengguna media sosial menjadi pengedar informasi tanpa

mampu melacak kebenarannya

• Era "Post-Truth" : yang diunggulkan bukan kebenaran, tetapi

kedekatan emosi dan keyakinan pribadi dengan informasi yang 

diedarkan.

• Konflik horisontal, penajaman perbedaan, peredaran pesan

kebencian, dan kecenderungan pada "bullying" sosial. 

Budiantara, 2015. Budayawan UI



Bentuk Saluran Hoax

Fahmi, 2017. Drone Emprit.



Jenis Hoax Paling populer

1
2

3
4

Fahmi, 2017. Drone Emprit.



Cara Memeriksa Kebenaran

Fahmi, 2017. Drone Emprit



https://turnbackhoax.id/

https://turnbackhoax.id/
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“Anti-Hoax”
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Introduction

• This research intended to explore:

• How do the consumers perceive on MSG reputation?

• How do they behave to MSG-added foods?

• Do they aware to the food products containing MSG?

• Monosodium glutamate (MSG) is highly utilized in manufactured 
food products (Jinap and Hajeb, 2010)

• There have been pros and cons to MSG among the consumers 
(Beyreuther et al., 2007; Populin et al., 2007)

Figure 1. Chemical structure of glutamic acid, glutamate, and MSG (Source: Compound Interest, 2014)



Methods
• Questionnaire was delivered through the internet to random consumers 

who live in Jakarta and its surrounding area and containing:

• Questions regarding personal information

• Questions about perception on selected popular presumptions among 
the consumers, using 7 points-Likert scale (strongly disagree to strongly 
agree), i.e.:

• MSG-added foods have better taste

• MSG-added foods are bad for health

• MSG-added foods cause addiction

• MSG-added foods cause thirst

• MSG-added foods cause headache

• MSG-added foods are found more in modern foods

• Questions about behavior on MSG-added food products

• Several statistical analyses performed using XLSTAT (Addinsoft, Paris, France) 
include:

• Agglomerative Hierarchical Clustering (AHC)

• Discriminant Analysis



Result: 
315 Responses

Figure 2. Demographics of consumers involved in the study



Result: Products Considered containing MSG

Figure 3. Responses to question on which categories of product considered as MSG-added products. Each
quadrant describes percentage of 315 responses.



Result: Responses to Perception on MSG-added Foods
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Figure 4. Responses of consumers to several presumptions on MSG-added foods (Each row consists of 315 responses)



Result: Responses to Behavior on MSG-added 
Foods

Figure 6. Responses to question on whether the consumer avoid MSG-added foods



Result: Responses to Behavior on MSG-added foods

30,34

51,03

16,55

1,38

18,62

35,86

52,41

11,03

75 55 35 15 5 25 45

Always

Often

Rarely

Never

Population (%)

Do you read the food labels?

8,28

27,59

38,62

11,03

1,38

27,59

72,41

17,24

0,69

0,00

75 55 35 15 5 25 45

Daily

Weekly

Monthly

Yearly

Never

Population (%)

How often do you consume MSG-added foods?

Do not really avoid MSG-added foods (n=171) Avoid MSG-added foods (n=144)

Figure 7. Responses to question on whether the consumer read food labels and how frequent consume MSG-added foods



Conclusion and Recommendation

Conclusion

• Consumers who avoid MSG-added foods tend to read food 
labels quite often, rather than who do not really avoid MSG-
added foods

• Snack foods, broth powder, instant noodles, and ready to use 
seasonings are the most considered as MSG-added foods by 
the consumers

Recommendation

• Further study is needed to explore deeper on how consumers 
behave to products that possibly containing MSG.


